
















Keep copy 1/4” away from all sides 
Use contrasting colors
In terms of copy: LESS IS MORE
A good rule to follow is to print out your 
design on letter-sized paper, tape it to a 
wall and step back about 4’; if you can’t 
read it clearly, you will not be able to read 
it once it’s printed and posted

•
•
•
•

 Traditional Billboard Design Guidelines

White backgrounds will appear “muddy” and less brilliant; white in digital technology is a 
combination of all colors rather than the absence of color (as in print)
Mid-range RGB colors look best
In terms of copy sizes: there is a 50-foot reading distance per 1” of text height (i.e. 36” letters will 
be readable at 1,800 feet, 12” letters will be readable at 600 feet)
Files must be saved as: .jpg, .bmp, .png, or .pdf

•

•
•

•

 NortonHD Digital Billboard Design Guidelines

Remember to convert all PMS colors to RGB
If using black, make sure the values are R:0, G:0 and B:0

•
•

 NortonHD Digital Billboard Color & Font Guidelines

Day

Night

Bold, rich colors work better for daytime backgrounds; 
pastel backgrounds are more effective at night.
Refer to the “Color Test” graphic to see how contrasting 
colors will appear on the digital network
Choosing simple, bold fonts will be easily 
readable at any distance; try to stay away 
from too-thin, too-thick or decorative fonts
Use upper- and lower-case letters
Other design techniques such as gradiants, 
layering, and inner & outer glows will give a 
design a “transmissive” feel

•

•

•

•
•
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Please e-mail Rebecca Russ, Network Coordinator & Graphic Designer rruss@norton-outdoor.com
SUBMISSION OF DIGITAL BILLBOARD FILES:

Aa Bb Cc Dd 
Aa Bb Cc Dd
Aa Bb Cc Dd

Recommended Type

Aa Bb Cc Dd 
Aa Bb Cc DdAa Bb Cc Dd

Not Recommended Type
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